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THE OFFICE OF 
INSTITUTIONAL 
ADVANCEMENT 
ACCOMPLISHMENTS AND CHALLENGES 2 0 11 
INTRODUCTION 
The Mission of Institutional Advancement (IA) is to support the Naval Postgraduate School (NPS) mission and vision through the en-
hancement and coordination of internal and external communications to all constituents. 
Dr. Fran Horvath, Executive Director of Institutional Planning and Communications, oversees IA and acts as Public Affairs Officer for 
the campus. She reports to Dr. Christine Haska, Vice President ofinformation Resources and Chiefinformation Officer. 
ABOUT THE OFFICE OF INSTITUTIONAL 
ADVANCEMENT 
The Office of Institutional Advancement works to increase and 
enhance the awareness of NPS throughout the local, higher edu-
cation, government, alumni and sponsor communities. It does 
this through alumni relations, media and community relations, 
photography and videography, print communications/publica-
tions, protocol/institutional relations, research communications 
and outreach, and web-based communications at NPS. 
ALUMNI RELATIONS 
Alumni Relations informs alumni outside the campus commu-
nity about important information related to NPS, and develops 
continuing relationships with the campus. The Director of Alum-
ni Relations also works with the NPS Foundation to support its 
fundraising efforts. 
MEDIA AND COMMUNITY RELATIONS 
Media and Community Relations promote NPS through local, 
national, Department of Defense (DoD) and Navy (DoN) media. 
Media Relations involves the development of relationships with 
print, television, radio and other media in order to enhance cov-
erage ofNPS at the local, national and international levels. Com-
munity Relations supports the ongoing development of partner-
ships with other Department of Defense, higher education and 
research institutions as well as government agencies located with-
in the Monterey Bay area. 
PHOTOGRAPHY AND VIDEOGRAPHY 
Photography and Videography duties cover special events re-
lated to communications and publications and include produc-
tion of a monthly television program. 
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PUBLICATIONS AND WEB MEDIA 
Print Communications/Publications include the produc-
tion and distribution of NPS' quarterly magazine In Review, the 
monthly campus newsletter Update NPS, as well as a wide range 
of specialty publications such as the NPS Annual Report, branded 
collateral, marketing materials and more. This department is re-
sponsible for all public news and information articles dissemi-
nated through NPS' official communications media. 
Web-Based Communications includes content management 
of both the Internet and the Intranet. In addition to managing 
content for several pages , including the NPS.edu home page, this 
department is responsible for ass isting the campus on creation of 
new sites into the Web Content Management System, as well as · 
governing content via Navy policy guidelines. This department is 
also responsible for NPS' official Social Media sites and policies. 
PROTOCOL/INSTITUTIONAL RELATIONS 
Protocol/Institutional Relations staff report to the Director of 
Institutional Relations, and coordinate visits by military YIPs, 
perform culinary duties, and maintain the campus visitors and 
event calendar and mailing lists. 
RESEARCH COMMUNICATIONS AND 
OUTREACH 
Research Communications and Outreach (RC&O ), estab-
lished in April2010, promotes the diverse scholarly research and 
creative activities ofNPS faculty and students in order to further 
the strategic goals of the institution. The area also oversees NPS 
outreach to the K-16 sector in STEM (Science, Technology, Engi-
neering and Math) areas. 
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ACHIEVEMENTS OF INSTITUTIONAL 
ADVANCEMENT: 2011 
The Institutional Advancement Advisory Council (IAAC) is 
comprised of senior faculty with a representative from each of 
the academic schools plus one military faculty or associate dean. 
The IAAC operates to review and advise on current and proposed 
activities in all areas of Institutional Advancement. This past year, 
the Council met roughly once every two months. The members 
received updates from each of the areas within IA and reviewed 
proposed content of all publications and Pentagon Channel 
shows. IAAC members also provide recommendations and sug-
gestions for new products and content. This year, at the request of 
the IAAC, IA created a new general briefing for audiences where 
the standard command brief would be too specific in nature. 
Members of IA attended the District VII CASE conference in 
early March and a publications workshop in November. All areas 
conducted intense reviews of their metrics and began collecting 
ALUMNI RELATIONS 
In FY20ll , the Alumni Relations Office (ARO) set its focus on 
outreach to NPS alumni through its Alumni Online Commu-
nity, attendance at national and international conferences, and 
sponsorship of special events. ARO also began meeting at least 
monthly with the NPS Foundation in order to more closely in-
form and integrate various events. ARO works to support the 
Foundation's efforts through increased "friend-raising" among 
the alumni community. One result of this effort was the improved 
online community. 
NPS ONLINE COMMUNITY 
In FY2011 , ARO worked closely with the NPS Foundation to up-
grade and broaden the appeal of the Alumni Online Communi-
ty, renaming it the NPS Online Community and adding links to 
Foundation news, events and websites. The Online Community, 
registered approximately 1232 new users, growing to over 5,900 
subscribers. ARO developed quarterly targeted electronic alumni 
messages for the Online Community and reached its goal of post-
ing 100 class notes on the site. The NPS Online Community was 
updated with a new ''Alumni in the News" section and the naviga-
tion buttons were reworked to become more user-friendly, creating 
additional links on finding a classmate, Hall of Fame information, 
transcript requests and access to the Dudley Knox Library. A Fri-
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these on a quarterly basis for comparisons throughout the year. 
In September, 2011 , Dr. Christine Haska presented an overview 
of accomplishments and proposed directions to the NPS Board of 
Advisors at their bi-annual meeting in the D. C. area. 
INSTITUTIONAL ADVANCEMENT: GOALS FY2011 
• Provide an updated briefing to the Deans at least twice a 
year. Brief the Deans and Chai rs meeting of each school at 
least once each year. 
• Increase the number of !A-oriented workshops and confer-
ences attended by IA staff. 
Review metrics and IA strategic plan for updates, concise 
and consistent metrics and for alignment with the NPS Stra-
tegic Plan. 
day cartoon from NPS alum Jeff Bacon, whose sketches are printed 
in numerous government publications, was also added to the site. 
ARO continued to populate the database of notable alumni to in-
clude flag officers, industry leaders and others who have achieved 
significant professional accomplishments and highlighted the fol-
lowing alumni achievements in the ''Alumni in the News" sec tion 
of the Online Community: 
• Professor Donald Layton's article, 1he Grea t Airships of the 
Great War, was selected as the Best Aircraft Article appear-
ing in Volume 25 of the periodical Over the Front; 
• Ottawa Fire Chief John deHooge became the first person 
from outside the United States to graduate from the Execu-
tive Leaders Program at -the Center for Homeland Defense 
and Security at NPS; 
• Capt. John C. "Jack" Scorby Jr. , Commander, Navy Region 
Southeast (NRSE) assumed the rank of Rear Adm. during a 
pinning ceremony on board Naval Air Station Jacksonville 
on September 1; 
• Cherokee Information Services, Inc. announced the pro-
motion of Mr. Chris Platt to Vice President and Director 
of Operations; 
• Douglas A. Suriano was named Chief Technology Officer 
for Tekelec, a mobile broadband solutions company; 
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• Commander Scott P. Raymond assumed duties as Com-
manding Officer of Naval Mobile Construction Battalion 
(NMCB) 3 at the Naval Base Venture County, Port Hueneme; 
• Commander Brian Mutty took command of USS Fitzgerald 
(DDG 62) on July 26; 
• J.L. Reppert was hired as the assistant coach for the Navy 
men's lacrosse team; 
• Captain Dana Dewey assumed command and program 
management duties for the E-6B Airborne Strategic Com-
mand, Control, and Communications Program Office 
(PMA-271) on July 1, 2011; 
• Scott Altman ('90, Aeronautical Engineering) who received the 
Alumni Award for Distinguished Service from the Engineer-
ing Department at the University of Illinois at Urbana-Cham-
paign; and Pharis E. Williams ('76, Physics) who published his 
book titled The Dynamic TI1eory: A View of Space Time Matter. 
Beginning with the Graduate School of Business and Public Pol-
icy and Human Systems Integration, ARO supported academic 
departments by developing groups within the Online Commu-
nity specifically for their needs. These programmatically-based 
portions of the Online Community allow for specialty newslet-
ters, events and other activities directed toward those with inter-
est in the academic areas. 
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CONFERENCES 
ARO focused heavily on its outreach and support to current alum-
ni in various geographic locations through vendor attendance at 
various military and technical conferences. In FY20 11 , ARO pub-
licized upcoming attendance at all conferences and made booth 
space and services available to any NPS faculty in attendance. In 
doing so, ARO assumed the administrative and logistical support 
while allowing subject matter experts the ability to market NPS 
academic and research programs at little or no additional cost. In 
FY2011, ARO attended 18 conferences (see Appendix 1). Some 
highlights include: 
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• Association for Unmanned Vehicle Systems Internation-
al (AUVSI) North America Conference 
NPS alum Captain Maguire, USN, was featured on a poster 
profile showing his work as a concepts division chief for the 
joint unmanned aerial systems center of excellence. 
National Helicopter Association Symposium 
The School:, exhibit booth was located next to PERS 43. Over 
30 NPS alumni stopped by the booth and outlined options for 
junior officers to consider NPS as part of their career path. 
• Sea, Air and Space Exposition 
An alumni highlight poster was created for CDR Kevin "Sug-
arbear" Carey, USN, Navy Congressional Liaison, Appropri-
ates Matter Office, who signed the poster onsite. ARO also 
recruited local Distribu ted Learning students to provide an 
NPS student perspective at the booth during the exhibit hours. 
• Tailhook Symposium 
Celebrating the Centennial of Nava l Aviation, a record num-
ber of participants attended the event. Multiple jun ior Offi-
cers were in attendance and had a chance to learn about NPS. 
• XC4 Conference in Fredericksburg, VA. 
Tiu ARO looped the Tactical Network Topology Field Experi-
mentation video at its exhibit booth and connected live with 
some NPS alumni in the field using Defense Connect Online 
(DCO). ARO supported two breakout sessions by SKYPEing 
in Camp Roberts and coordinating a live presentation with 
IS Associate Professor Ray B ~1 e ttn er, Director of Field Ex-
perimentation, and highlighted NPS Alum Captain Dixon, 
USMC, on a poster profile showing how his NPS education is 
helping him in the XC4 comm unity. 
• Defense and Security International Exposition, London. 
ARO produced four 'Alumni Spotlight' posters highlighting 
successful alumni from Germany, Moldova, Nigeria, and Po-
land. Alumni and potential students stopped by the NPS booth, 
where three NPS faculty provided demonstrations and industry 
stakeholders also explored possible partnerships with NPS 
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ALUMNI EVENTS 
Each year, ARO sponsors events in various parts of the country to 
build awareness of the alumni community. In FY20ll, the follow-
ing events were provided: 
• Second annual wine tasting event 'Sip the Peninsula Wine 
and Beer Tasting and Silent Auction' on May 27, 2011 in the 
Barbara McNitt Ballroom 
• Alumni Golf Event, San Diego, November, 20 ll. 
• Following the AUVSI North America Conference, ARO 
hosted a networking event for 50 paid participants in Hay-
market, Virginia at the Winery at La Grange, co-owned by 
NPS alum Michael Davis 
INTERNATIONAL OUTREACH 
In July 2011, ARO joined President Daniel Oliver and Executive 
Vice President and Provost Leonard Ferrari in attending a gradu-
ation ceremony in celebration of the lOth anniversary of the al-
liance between NPS and Temasek Defense Systems Institute at 
the University of Singapore. ARO worked with the NPS Alumni 
Chapter in Singapore to hold an alumni event where attendees 
were presented a slideshow and overview ofNPS and the Alumni 
Online Community. 
HALL OF FAME AND NOTABLE ALUMNI 
To m eet its goal of maintaining a list of potential nominees for 
induction into the NPS Hall of Fame, ARO researched and pro-
vided NPS leaders with a selection of candidates for the honor. 
ARO also prepared the Distinguished Alumni award forfor Vice 
Adm. Scott Redd for presentation at the MORS Symposium Ple-
nary Session in King Hall on June 21, 2011. 
ALUMNI RELATIONS: FY2011 GOALS 
• Continue to populate database of notable alumni to include 
flag officers, industry leaders and others who have achieved 
significant professional accomplishments. 
Develop targeted electronic alumni messages fo r FY20 11. 
• Maintain a list of possible nominees for possible induction 
into the Hall of Fame. 
• Continue fostering a relationship with our international 
alumni. 
Highlight one alumnus( a) from each service who is 
currently using their NPS degree in their current job. 
• Highlight one alumnus( a) from each School who is 
currently using their NPS degree in their current job. 
• Increase the participation of our Alumni-in -Residence pro-
gram for 20 ll. 
• Continue to increase awareness, visibility and impac t of the 
Alumni Relations Office among alumni, students, fac ulty 
and staff. 
• Post 100 class notes on the Online Community site. 
• Provide outreach at conferences where NPS alumni are in high 
attendance such as the AFCEA Confere nce, Offi ce of Naval 
Research Science and Technology Conference, I/ITSEC, etc. 
• Register 1,000 new users on the Online Community by De-
cember 2011. 
• Highlight NPS academic and research programs at three 
offsite venues. 
• Attend ten offsite conferences or events for outreach to geo-
graphically located alumni. 
• Market NPS programs at all offsite events to enhance stu -
dent recruitment. 
MEDIA AND COMMUNI T Y RELATIONS 
Media and Community Relations (MCR) acts as the liaison be-
tween local , national and international media and NPS faculty, 
students and staff. Attendance at the Annual Public Affairs Of-
ficer (PAO) Symposium in Baltimore, MD resulted in increased 
networking with U.S. Navy Chief of Information (CHINFO) and 
an opportunity to begin work on an NPS display at the Pentagon. 
At the American Association for the Advancement of Science 
Conference in Washington D.C. in February 2011, 10 new media 
sheets were distributed to press in attendance. 
Media Relations' efforts to promote new media sources were suc-
cessful when reporter Annie Snider of the New York Times pub-
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lished a story on the Navy's Energy Program and the new de-
gree opportunity in that field offered at NPS. Local sources were 
strengthened when interviews were conducted with as tronauts 
Jim Newman and Alan Poindexter on the final flight of Atlantis on 
KSBW-TV (CBS) and KION-TV (CBS). 
Increased outreach for key NPS constituents included a tour the 
Office of Emergency Services and their 911 center in Salinas on 
March 30, 2011. 
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EVENTS 
Local events designed to increase visibility for NPS and to en-
hance community relations included: 
• NPS's participation with the peninsula's military institu-
tions in celebrating "Military Appreciation Day" at Del 
Monte Center on Saturday, June 4, 2011 at which President 
Oliver gave opening remarks 
• The Annual Memorial Day Concert on the Lawn held on the 
campus on Monday, May 30, 2011. The Monterey Herald pro-
vided 35,000 copies of the concert's program at no charge; 
30,000 of those were delivered to the newspaper's subscribers. 
MEDIA AND COMMUNITY RELATIONS: 
FY20 I I GOALS 
Identify other media markets for submission of stories 
Increase number of stories submitted to military journals, 
newspapers and newsletters 
• Continue participation in Monterey Peninsula Chamber 
of Commerce 
• Continue participation in the Higher Education and 
Research Cluster 
• Provide consistent marketing support for on -campus 
conferences 
• Set up standard folders for distinguished visitors 
• Create newswires for specific marketing areas and send 
emails at least every two weeks 
• Create overview DVD for each school (in progress) 
PHOTOGRAPHY AND VIDEOGRAPHY 
PHOTOGRAPHY 
Photographic support is provided at all official functions con-
ducted at NPS. In the past year, 25 award ceremonies- requiring 
30 photos each and additional portraits taken to accompany writ-
ten articles - and 12 graduations were covered, creating a total 
of approximately 1,785 photos of graduating students taken this 
past year. Certificate programs from DRMI and IDARM were also 
covered for group and individual photos which account for 1,045 
photos. In addition, the reinstated requirement that all Navy and 
Marine Corps officers be photographed has resulted in 336 offi-
cial service record photos taken and sent to the Navy's Bureau of 
Personnel for processing. There were approximately 75 executive 
portraits made for faculty, student and staff recognition purposes. 
Photographs are also taken for all promotions, and at all NPS award 
ceremonies, retirements and other personnel events. Awardees are 
provided with actual photos and/or digital copies per requests. 
The primary function of the Photography division, however, is 
to support the generation of news stories for pubLication to NPS' 
various print and digital media. In total, there were 500 news sup-
porting photo shoots in 2011. Approximately 240 photos were 
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posted to the Intranet, and more than 497 individual photos ac-
companied articles that were also posted to the Internet or uti-
lized in official NPS publications. 
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VIDEOGRAPHY 
In Los Angeles in March 2011, Videography was award-
ed a District VII CASE Gold Award of Excellence for its 
production of the 2010 NPS Centennial DVD. 
The partnership formed in 2010 between NPS and Access Mon-
terey Peninsula (AMP) remains beneficial. Videographers, editors 
and studio time continue to be made available to the NPS com-
munity from AMP for special events or projects. Graduation cer-
emonies were recorded and made available to the general public 
via the NPS video portal: www.nps.edu/video/portal. AMP also 
produced commemorative DVDs of graduation ceremonies which 
NPS graduates could purchase through the NPS Foundation. 
In 2011, monthly broadcasts of Inside NPS appeared on the Pen-
tagon Channel which, has an audience of 1.37 million service 
members, 18 million civilians (via cable), and a military distribu-
tion of 370 sources stateside. Programs are viewed by elected of-
ficials in Washington , D.C. , as well as Pentagon and military lead-
ership from all branches of the Armed Services. The programs are 
also available in the local Monterey area through AMP and via 
the NPS video portal on a dedicated channel. The complete list of 
episodes can be found in Appendix 2. Some highlights of the past 
year include interviews or articles on: 
• General Keith Alexander, Commander, U.S. Cyber 
Command 
• Admiral Gary Roughead, Chief of Naval Operations 
Battlefield Medical 
• Tactical Network Topology (TNT) exercises 
• Maritime Security and Piracy 
• RSEP and the USS fohn C. Stennis 
New video projects (with and without audio) were developed for 
use at conferences or special events where sound would not be 
appropriate. Video news releases were increased to media outlets 
on a monthly basis with a more deliberate focus on institutional 
messaging. A campaign to include four new Major PBS Televi -
sion Stations was undertaken to expand NPS awareness through 
video coverage across the country and was accomplished. Quality 
control will be coordinated through bi-annual review by the Pen-
tagon Channel producers and IA Advisory Committee. 
PHOTOGRAPHY /VI DEOGRAPHY: 
FY20 I I GOALS 
• Create video news releases to attract interest in NPS re-
search activities. 
• Increase public broadcast system television exposure to key 
geographical areas across the U.S . 
PUBLICATIONS AND WEB 
PUBLICATIONS 
Print Communications/Publications is the primary source for all 
news and information distributed through NPS's official publica-
tions as well as the website. Staff writers generate approximately 
200 articles per quarter, most of which are posted on the Intranet/ 
Internet sites. In FY2011, more than 800 articles were written cov-
ering research and education efforts, special events and ceremo-
nies, distinguished visitors and guests, conferences, awards and 
honors . In addition to producing four issues ofln Review magazine 
and twelve month ly editions of Update NPS, the campus newslet-
ter Publications also produced the 2010 NPS Annual Report, En-
visioning our Future, and in FY20ll, added the NPS Value Book, 
a comprehensive collection of various resources that demonstrate 
the value of the Navy's investment in NPS. Content was also devel-
oped and a publication was designed for the Cyber Institute initia-
tive, one of several reports to be provided in response to the CNO's 
Decision Memorandum and After Action report. 
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In 2011, Magnum Opus Awards awarded In Review a Sil-
ver Award in the Most Improved Editorial category, while 
the 2010 NPS Annual Report received a Bronze award in 
the Best Overall Editorial in an Annual Report category. 
In FYI!, Publications improved the content and design of NPS' 
flagship external publication, In Review magazine, developing 
the document into a more modern, visually sophisticated pub-
lication. Articles published in In Review magazine covered such 
topics as the Warrior MBA/EMBA Program, Secretary of Defense 
Leon Panetta's Visit to NPS, Secretary of the Navy Ray Mabus' an-
noun cement of Energy Degree Programs at NPS and an entire is-
sue dedicated to NPS' legacy in space, highlighting the American 
space program through commentary by NPS graduates, includ-
ing a timeline of NPS achievements in space from the beginning 
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of the Mercury program in 1960 to NPS graduates' command 
of four of the final five space shuttle flights . A special edition of 
Update NPS and an accompanying brochure and poster for the 
Community College Catalyst program focused on Science, Tech-
nology, Engineering and Math (STEM) activities were designed 
to support NPS attendance in the STEM Forum sponsored by the 
Office of Naval Research. Both In Review and Update NPS can be 
found on the NPS website at www.nps .edu/ About/Publications/ 
NPSpublications.html. 
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EXTERNAL STORY PLACEMENT 
In FY2011, Publications/Web continued to place a high priority 
on placing news stories externally, particularly in military maga-
zines, websites and news services. Two stories- the "Secretary 
of the Navy Guest Lecture with RADM Gregory Smith", and 
"NPS Alumnus Leads Pacific Partnership 2011"- were run by 
the States News Service and Navy News Service over a two week 
period. During the last week in May, Publications/Web were suc-
cessful in placing the following news stories via the Navy News 
wire service and on Navy.mil: 
• May 25 "NPS Welcomes Top County Students for 
Mathletics" 
• May 27 "Annual Acquisitions Symposium Examines 
Responsible Defense Spending" 
• May 29 "NPS Awards Longtime Senator John Warner 
with Honorary Doctorate" 
• June 1 "Massive Multi-Player Online Wargame 
Launched at NPS" 
• June 2 "Naval Postgraduate School Hosts Annual 
Memorial Day Concert on the Lawn" 
Stories posted on the Navy's wire service were frequently placed on 
other sites. On June 11, the Navy News Service ran a news story on 
the George HW Bush RSEP program which was reposted on more 
than 12 different websites including the Naval Academy, Naval Edu-
cation and Training Command, NewsroomAmerica, NavyMemo-
rial.org, and the DoD Personnel and Readiness Daily Update. On 
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May 25, the news story on NPS hosting the Mathletics competition 
was distributed Navy-wide through placement on the Navy News 
Service wire and NETC news clips. Social media usage strategies 
also ensured that NPS news stories reached as broad a distribution 
as possible. One story posted Navy-wide via NavNews- "NPS Stu-
dents Explore the Full Potential on Unmanned Air Systems"- was 
also distributed via the official NavNews Twitter site, which has 
more than 27,000 followers. When Publications/Web submitted a 
feature article on the Sea web project to Undersea Warfare magazine 
las t year, the Joint IED Defeat Organization (JIEDDO) program of-
fice in the Pentagon reposted the story on both their official Twitter 
and Facebook sites. 
CAMPUS PRINT SUPPORT 
Throughout the year, Publications provided graphics, layout, 
marketing consultations and print services for NPS departments 
and offices, including conferences, retirements and graduations, 
and the production of publications such as the Committee on the 
Future's final report titled Setting the Stage . The department also 
printed newsletters for DRMI and the Research Office and a small 
booklet, several program and research posters and a quarterly 
newsletter for the Graduate School of Business and Public Policy, 
marketing materials package for the Center for Infrastructure 
Defense, a brochure for the proposed Institute for Cyber Systems 
and Operations, and the HLS Education Report for the Center for 
Homeland Defense and Security. 
For all campus users, Print Communications/Publications devel-
oped a new general Introduction to NPS brief, updating the look 
and feel of the NPS brand presentation template, and created a 
new PowerPoint template with more than 80 NPS themed inter-
changeable images. 
OTHER ACTIVITIES 
Throughout the year, Publications/Web provides support to NPS 
leadership through creation of briefs and speeches. In support of 
the NPS meeting with CNO Roughead in early May, Publications 
developed a presentation, NPS and the Navy, that highlighted 
specific achievements and statistics that promote the value of 
NPS to the DoN. 
PUBLICATIONS: FY2011 
Articles posted to Internet .......................................... ........... l38 
Press Releases/Media Advisories ...................... .. .... ........... ..... 30 
Special Events Programs 16 
Retirement programs produced ... ................. ...... ........ .... .......... 6 
Newsletters (GSBPP, DRMI, Research, CHDS, 
Foundation, others) 25 
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Specialty Booklets/Reports (Committee on the Future, 
9/11 Report, etc.) ..... .. .. .............................. ............. ...... ........ .... ... 8 
Flyers produced .............................. ..................... ... ................... 10 
Brochures/Tri-folds produced ....... ....... ... .. ........ ........ ....... ........ . 6 
Posters produced .. .. ... ........ ...................... .......................... .......... 5 
Individual print reproductive services for various 
campus purposes ........ ....................... ...... ..... .. .... ........ ...... ....... 161 
Graphics for stories and web 252 
Total print impressions provided ....... .................... . 492,271 
PRINT COMMUNICATIONS: FY20 II GOALS 
• Publish an Annual Report in FY2010. 
• Assist in publishing an N PS Fact Book for FY2010. 
• Continue to support special requests for flyers, posters and 
other materials for NPS events and conferences. 
• Expand the outreach program to include meeting/e ngag-
ing with more representatives and the academic depart-
ments' Chairs. 
• Engage the NPS President's Student Counc il and Dean of 
Students office on generating more content targeted to the 
university's student population. 
• Publish four quarterly In Review magazines. Develop In Re-
view into a more modern, visually sophisticated publication 
worthy of a research institution. 
• Publish twelve monthly Update N PS newspapers, beginning 
with a redesign for the October 2010 edition. 
• Update the N PS Fact Sheet quarterly and pocket Fact Book 
as needed. 
• Increase story production to allow for three new articles to 
appear each week on the NPS.edu home page. 
• Continue to expand the story library. 
• Work with video production on developing 30-second pro-
motional videos for NPS communications products such as 
In Review, social media, video portal, etc. Spots would run 
just prior to commercial breaks on Inside NPS and elsewhere. 
WEB-BASED COMMUNICATIONS 
Web-based Communications includes social media such as Twit-
ter and Facebook, posting the dynamic content that appears on 
the nps.edu home page, creating web pages for campus custom-
ers, improving web content, developing and enhancing the NPS 
website, and providing support to organizations on campus. 
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In FY11, Web-based Communications focused on launching and 
promoting the NPS News Center, and creating more dynamic 
content for the nps.edu home page updating a minimum of three 
times weekly. In addition, a customizable, flash-driven introduc-
tion to spotlight specific projects on campus was developed, dem-
onstrated to campus leaders and implemented, allowing for even 
more dynamic, changing content to be featured on the nps.edu . 
News stories dominated the NPS website, News Center (www. 
nps.edu/news) and social media sites. Some examples include: 
• Secretary of the Navy, the Honorable Ray Mabus 
Introduces the Energy degree programs at NPS 
• MOVES Institute's development of software to support 
aircraft carrier Landing Signal Officers 
• The Secretary of the Navy Guest Lecture with Asst. 
Secretary of Defense (R&E) Zachary Lemnios 
• The new Distance Learning program in Human 
Systems Integration 
• The Global Public Policy Academic Group's Prevention 
Strategies Workshop 
• NPS Launches an anti-piracy wargame, MMOWGLI 
• New RSEP Program delivered to the George HW Bush CSG 
• The Secretary of the Navy Guest Lecture (SGL) with 
Secretary of Defense Leon Panetta, the lead story on the 
NPS News Center 
• GPPAG Prevention and Regime Strategies Workshop 
• Two stories on new books authored by NSA faculty 
Professor Ted Lewis and Senior Lecturer James Russell 
• NPS student participation in the ICEX exercise, also 
posted on official Facebook and Twitter sites 
• NPS OR Student Named Marine Corps Times 
Marine of the Year 
• NPS student research on platform independent UAS 
packages through the NPS FX Program 
• lED detection research by Professor Bill Fox, also posted 
on NPS Twitter and Face book sites 
• The SEED Center's International Data Farming Workshop 
• The Center for Infrastructure Defense headed by Operations 
Research Professors David Alderson and Gerald Brown 
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• The 8th Annual Acquisition Research Symposium 
• Adaptive Optics Center of Excellence established at NPS 
• Directed Energy/FEL Lab 
Web-based Communications provided new content daily to the 
NPS Intranet, and official Facebook and Twitter sites. All sites ex-
perienced significant growth: NPS' official Facebook site grew from 
982 to 1, 70 I members, and followers on Twitter expanded from 
232 to 395, with NPS included on 10 Twitter Usts. On multiple oc-
cas ions in August, NPS content was redistributed to all of the fol-
lowers of the official Twitter sites for NavyNews (28,563 followers), 
the U.S. Navy (28,0 17 followers) and the DoD (48,051 followers). 
There was also a marked increase in campus organi zations seeking 
to build awareness of their efforts through these media. 
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• FACEBOOK • TWITTER 
In response to their popularity, Web-based Communications 
drafted a social media policy to ensure best practices are main -
tained campus-wide. 
WEB-BASED COMMUNICATIONS: 
FY20 I I GOALS 
• Monitor and update all IA web pages. 
• Launch and promote the NPS News Center. 
• Consistently update the NPS home page and News Cen-
ter with pertinent articles and photos a minimum of three 
times per week. 
• Develop a replacement media for the NPS.edu home page 
to replace the existing Flash presentation. Content of the 
media would be changed on a weekly basis to bring a more 
dynamic presence to the NPS.edu. 
• Work with video production on developing a promotional 
video for the NPS Video Portal to place on an existing You-
Tube channel. 
• Make daily posts to NPS social media sites; continue to seek 
and develop opportuni ties fo r these sites. 
• Seek new opportuni ties in social m edia, both in new emerg-
ing sites as well as unique partnerships with DoD, NGO and 
peer unive rsities. 
• Launch NPS Live, a blog for NPS students and fac ulty. 
• Develop an onli ne photo gallery for the public site. 
• Post a new photo/caption to the Intranet photo news daily. 
• Provide timely assistance to the campus communi ty utiliz-
ing the Internet and Intranet fo r news sharing and promo-
tion of events when approp riate. 
• Redesign IA's pages on the NPS Internet. 
PROTOCO L/INSTI T UTIONAL RELATIONS 
Under the supervision of the Protocol Office r and the Director 
of Institutional Relations, Protocol/Institutional Relations con-
tinued to provide se rvices for di stinguished visitors, events and 
military ceremonies, and planned, coordinated and executed suc-
cessful visits. In FY I! , there were a total of 64 U.S. and 14 interna-
tional visitors and/or delegations. The complete list can be found 
in Appendix 3. Some highlights include: 
U.S . VISITORS 
• The Honorable Leon Panetta, Secretary of Defense 
• The Honorable John Warner, former U.S. Senator of Virginia 
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• The Honorable Sam Farr, U.S. Representative (D-CA) 
• The Honorable Adam Smith , U.S . Representative (D-WA) 
• Ambassador Mary Yates, Special Assistant to President 
Obama and Senior Advisor on Strategic Planning, National 
Security Council 
• Ambassador Gen Cretz, U.S. Ambassador to Libya 
• The Honorable Ray Mabus, Secretary of the Navy 
• Adm. Gary Roughead, USN, Chief of Naval O perations 
• Vice Adm. Mark Ferguson, USN, Chief of Naval Personnel 
• Vice Adm. Michael Vitale, USN, Commander, Navy Instal-
lations Command 
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INTERNATIONAL VISITORS AND 
DELEGATIONS 
• Gen Stephane Abrial, French Air Force, NATO Supreme Al-
li ed Commander Transformation 
• Mr. Michio Harada, Japanese Deputy Counsel General 
• CNO Sponsored Foreign Naval Attache Visit, 25 Officers 
from 28 Countries 
• Colombian War College Students, 43 senior and 
mid-grade officers 
ADDITIONAL SUPPORT AREAS 
Protocol/Institutional Relations also coordinated the visits and 
ce remony for two honorary doctorates granted by NPS in FY 11 
for John Warner, former Secretary of the Navy and U.S. Sena-
tor from Virginia and for Norm Augustine, former President of 
Lockheed Martin and former Under Secretary of the Army. 
Protocol/Institutional Relations. completed internal testing and 
launched a web-based parking request form to the NPS campus 
in February 2011. The automated system improved and stream-
lined internal work flows by placing all requests in a centralized 
location, thereby increasing reliability in fulfilling parking re-
quests accurately and on time. 
• All military billet descriptions (s ix total) were re-written to 
align more closely with actual job duties and submitted to 
NPS Manpower Office for Approval. 
• A personal award recommendation was submitted and 
approved for CS I Noel Venturina, who rece ived the Navy 
Achievement Medal. 
• Developed and maintained a strategic planning calendar to 
inform NPS leadership of local and community events. 
• Collaborated with Navy Gateway Inn and Suites to updated 
Naval Support Activity Monterey Instruction 5050.1 (SOP 
for Distinguished Visitors (DV) quarters). The revised in-
struction reduces the number of DV rooms and now fo -
cuses on handling accommodations only for DV's who are 
visiting NPS or who have an affiliation with the institution. 
The updated instruction corresponds with peer institutions 
and allows Protocol/Institutional Relations to focus on pro-
tocol- related duties. 
• Best practices and benchmarking meetings were conducted 
with protocol counterparts at the National Defense Univer-
sity in Washington, DC, Army War College in Carli sle, Penn-
sylvania, and Naval War College in Newport, Rhode Island 
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PROTOCOL/INSTITUTIONAL 
RELATIONS: FY2011 
Number of distinguished visitors (includes SGL and 
graduation speakers) 
• Number of visits ............ ........ ......................... ....... ........ . 78 
• Number of visitors ........................ .. ...... ....................... 272 
Number of BOQ Rooms Reserved 
• Total Requests: ............................... ............ .... .. ... ... .. ... .. 618 
• Total Days Booked: ..... .............. ........ ..... ... ........ ........ I ,247 
Number of Reserved Parking Spaces 
• Total Requests: ........ ... ....... .... .............. ... ..... .............. 1,124 
• Total Reserved Spaces ............ ... ........ ............. .......... 2,424 
Number of Ceremonies 
• Honorar y Doctorate .......... ... ... ... ....... ....... .... ......... .......... 2 
• Celebrations of the Season ... ............. ....... ....... ...... ... ....... 2 
• Hall of Fame ... ......... ......... ........ ....... ............ ........ ..... ... ...... I 
• Retirements ..... .... ....................... ... .... ..... .... ....... .. .............. 4 
Number of Catered Events 
• Total Recep ti ons ............. ..................................... ........... 10 
• Total Luncheons/Breakfas ts .. ... ..... ......... .. ... .... ........ ........ 9 
• Total Coffee Services ........... .. .......... ..... ... .. .. ........ .. ...... .. 13 
Number of "other" activities 
• Provide Ground Transportation ............. ..................... 72 
Number of Training and Education activities completed 
• The Protocol Officer and a Petty Officer completed an 
eight-day Protocol School conducted by the US Air 
Force at Maxwell Air Force Base . 
• Four Petty Officers completed courses at the American 
Military Un iversity for a combined total of 27 
completed units. 
• One Petty Officer completed a five-day course in San 
Diego to become the Assistant Command Fitness 
Leader for all ac tive-duty military stationed at NPS. 
• One Petty Officer completed a CPR course and is 
now certified. 
PROTOCOL/ INSTITUTIONAL RELATIONS: 
FY20 II GOALS 
Continue to provide outs tanding protocol services fo r dis-
tinguished visitors, events and m ilitary ceremonies. 
• Communicate upcoming ac tiviti es on a regular bas is to 
NPS leadership. 
• Ensure protocol staff receive education and train ing to in-
crease their knowledge and skills. 
• Launch reserved parking request application by Jan . 15, 2011. 
• Complete testing of Protocol Events and Visitors calendar 
on the NPS portal by April 30, 211 and launch calendar by 
June 30, 2011. 
• Complete testing of visitor and events database by June 30, 2011. 
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RESEARCH COMMUNICATIONS 
AND OUTREACH 
Research Communications and Outreach (RCO) collaborates with 
external and internal university constituencies and works with all 
areas of Institutional Advancement to translate complex infor-
mation into engaging formats that demonstrate the value of NPS 
research . RCO also coordinates STEM (Science, Technology, En-
gineering and Math) outreach activiti es to local K-14 institutions. 
EVENTS 
In FY2011, several STEM events were the focus ofRCO's activities . 
• Girls' Day In Session I, March, 20 11 
NPS hosted Girls Day In, a K- 12 outreach event that the NPS 
Foundation supported with a $500 award. Female faculty 
and NPS students facilitated the two 75-minute hands-on 
sessions in robotics. 
• Girls' Day In Session II , May 2011 
NPS supported the second Girls Day In at CSUMB (Califor-
nia State University Monte rey Bay) on May 7 that included 
two computer science activities led by faculty from CSUMB 
and Cabrillo College. 
• Monterey County Science and Engineering Fair, May 2011 
RCO helped judge the Monterey County Science and Engi-
neering Fair 
• CHOICES program presentation, May 2011 
Colton Middle School 8th grade students 
• Mathletics, May 20 11 
The 43rd Annual Mathletics competition sponsored by NPS, 
CSUMB and the Monterey County Office of Education was 
held at NPS. Over 350 children in grades 5- 12 from 40 Mon-
terey County schools attended the event. 
• Memorial Day, May 20 11 
RCO arranged for Professor Eugene Bourakov to demonstrate 
a remote controlled robotic vehicle operated by a cell phone and 
assisted children to create alternative "musical" instntments, 
like the glove-a-phone, that demonstrated the physics of sound. 
• Expanding Your Horizons, November 2011 
RCO coordinated efforts to establish the program workshops 
for the Expanding Your Horizons (EYH) conference held at 
NPS on November 5, 2011 . The Monterey Bay Aquarium and 
Nava l Air Weapons Station China Lake provided workshop 
leaders for the 10- 12 sessions and Professors Angela and Pat-
rick Moran of the United States Naval Academy faci litated a 
workshop on SeaPerch during the conference. RCO developed 
the informational brochures and the EYH conference website. 
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Office of Naval Research (ONR) supported the EYH confer-
ence and will provide an additional two years of funding to 
implement a program titled All Shades of Navy- Intro-
ducing Young Women to Naval Careers. The program will 
introduce middle and high school girls of Monterey County 
to non-traditional Navy careers such as nuclear engineering, 
computer science, oceanography, and cryptology. 
CONFERENCE ATTENDANCE 
• STEM2Stern Dialogue 6, April 20 11 , Arlington, VA 
Discussions centered on ONRfunding of K-14 STEM educa-
tion efforts for FY 20 12. RCO also wrote a "Success Story" 
about an NPS summer intern (Physics) that was published on 
ONR's STEM2Stern website. 
• Office of Naval Research STEM Forum, June 15- 16, 2011, 
Alexandria, VA, 
650 participants heard SECNAV Ray Mabus, CNO Gary 
Roughead, and RADM Nevin Carr stress the importance of 
investing in future researchers and scientists. Navy funding 
for STEM initiatives over the next five years will grow from 
$54M to $108M. RCO participated in a poster session focu sed 
on the Community College Catalyst Program (formerly NPS-
Hartnell internship program). Over 100 copies of a special 
edition of Update NPS f eaturing articles on NPS STEM ac-
tivities were distributed. 
RESEARCH COMMUNICATIONS AND 
OUTREACH: FY20 I I GOALS 
• Collaborate with Director of Publications and online media 
to develop a faculty research magazine. 
• Continue to develop fac ulty research stories for publication 
in various NPS and public media venues. 
• Develop procedures to formalize and coordinate an NPS in-
ternship program. 
• Collaborate with Director of Publications and online media 
on the development of STEM education segment in NPS' In 
Review magazine. 
• Collaborate with Director of Media and Community Re-
lations to develop a K-14 STEM outreach segment for the 
Pentagon Channel. 
• Increase the role NPS plays in bringing high-quality, re-
search-based STEM education programs to local school 
children to develop a stronger pipeline for future scientists, 
engineers and Naval officers. 
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• Increase collaboration with the Monterey County Office of 
Education and local school districts to support STEM edu-
cation efforts. 
• In partnership with the United States Naval Academy, im-
plement training for the SeaPerch program at NPS. 
• Improve level of NPS participation in Navy's STEM2Stern 
CHALLENGES 
The external review of2010 noted the importance of budget sta-
bility, the creation of consistent metrics for planning purposes, 
supporting development opportunities for staff, and increas ing 
the awareness of IA functions across the campus. In FY20 11 , 
these issues continued to be important as budget constraints im -
pact the campus to a greater degree. This impact is expected to 
continue into FY 2012, making continued progress and mainte-
Dialogue meetings. 
• Host Monterey County Mathletics competition in May 2011. 
• Institute a "Girls Days In" program with local collaborators to 
increase opportunities for under-represented middle school 
females to engage in STEM activities and career focus. 
nance of the established momentum of advancement acti viti es 
a greater challenge. The Office of Institutional Advancement is 
prepared to meet this challenge by focusing on the most immedi-
ate needs of the academic programs, by seeking to operate with 
fiscal responsibility and efficiency and by carefull y documenting 
metrics to support this responsibility. 
GOALS OF THE OFFICE OF INSTITUTIONAL 
ADVANCEMENT: FY20 12 
OVERALL PLANNING GOALS 
• Mee t regularly with Deans, Chairs and Departments to de-
tennine best way to support academic enterprise 
• Continue work with IA Advisory Council 
• Initiate new review of Strategic Plan to align with new insti-
tutional plan 
• Review all metrics for appropriateness 
ALUMNI RELATIONS 
• Optimize alum ni participation 
• Integrate and provide technology to support record man-
agement and website capabilities 
• The alumni relations offi ce will need to maintain staff to be-
come a more viable and savvy NPS resource 
• Develop non-monetary resources 
• For NPS students, alumni and fri ends of NPS to know the 
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purpose and goal of the NPS Alumni Relations Office and 
its mission 
• Provide effective and appropriate alumni programs and events 
MEDIA AND COMMUNITY RELATIONS 
• Expand community outreach with business and local officials: 
- Build stronger relationship with Monterey Bay 
Aquarium 
- Increased collaboration with Defense Language 
Institute, Hartnell Community College, and NPS 
Cebrowski Institute 
- Lead the production of the NPS portion for the Team 
Monterey documentary. Collaboration with AMP, DLI, 
and other institutions involved with Team Monterey 
- Invite local business leaders and elected officials onto 
campus to meet with NPS leadership semi-annually 
Increase NPS involvement with the Monterey County 
Office of Emergency Services 
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~ Create new collaborative relationships with other insti-
tutions to expand NPS education and research efforts 
~ Work with other network organizations to enhance 
and showcase NPS Research 
Continue to work on obtaining an NPS display at the Pentagon 
• Provide new innovative ways to improve local, regional, na-
tional and international awareness of the NPS Mission 
• Create new opportunities for NPS leadership to speak at civ-
ic/business functions and special events throughout the year 
• Coordinate with NPS Foundation and NSAM on the 2012 
Memorial Day event 
• Expand television broadcast coverage to the city and county 
through addition of PBS Stations and county television sat-
ellite reception 
Continue to maintain existing media relationships while 
building and expanding new partnerships 
• Increase focus with CHINFO and Network media through-
out the year in Washington, D.C. 
• Cross promote NPS publications and web-based services 
with television broadcasts 
• Continue to produce high quality television products and 
video news releases 
• Include a monthly highlight of NPS' social media sites on 
Inside NPS 
• Develop new communication links to university leadership 
for increased awareness 
• Create new opportunities for NPS leadership to connect 
with students, faculty and staff throughout the year 
• Improve student, faculty and staff involvement in marketing 




Publish an Annual Report for FY20ll. 
~ Assist in publishing a Factbook for FY20ll. 
~ Continue to expand the NPS Value Book and com-
plete the first stage of the data volume. 
~ Continue to support special requests for flyers, posters 
and other materials for NPS events and conferences. 
~ Expand the outreach program to include meeting/ 
engaging with more representatives at the academic 
departmental Chair level. 
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~ Continue to engage the NPS President's Student 
Council and DOS offices on generating more content 
targeted to the university student population. 
~ Publish quarterly In Review magazines . 
~ Publish monthly Update NPS newsletters. 
~ Update the fact sheet quarterly and pocket fact book 
as needed. 
~ Maintain story production to allow for two to three new 
articles to appear each week on the NPS.edu home page. 
Continue to expand the story library. 
Work with Video Production on developing 30 second 
promotional videos for NPS communications prod-
ucts, such as In Review, social media, video portal, etc. 
Spots would run just prior to commercial breaks on 
Inside NPS and elsewhere. 
~ Develop a replacement product for the main 
NPS trifold. 
• Web-based Communications 
Monitor and update all IA web pages 
~ Continue to evolve and promote the NPS News Center 
~ Consistently update the NPS home page and News 
Center with pertinent articles and photos a minimum 
of three times per week 
~ Continue to provide new content for the NPS.edu 
home page beyond news stories, including the addi-
tion of new items into the flash introduction. 
~ Work with Video Production on developing a pro-
motional video for the N PS Video Portal to place on 
our existing YouTube channel 
~ Make daily posts to NPS social media sites 
~ Seek new opportunities in social media - both in 
new emerging sites as well as unique partnerships 
with DoD, NGO and peer Universities. 
~ Continue to evolve online photo gallery for the 
public site. 
~ Post a new photo/caption to the Intranet photo 
news daily. 
~ Provide timely assistance to the campus community 
by utilizing the Internet and Intranet for news shar-
ing, promotion of events and other activities when 
appropriate. 
PROTOCOL/INSTITUTIONAL RELATIONS 
• Continue to support the mission of the Naval Postgraduate 
School and Institutional Advancement through the estab-
lished Protocol Office strategic goals. 
• Explore web-based options for Protocol Events and Visi-
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tors list. Begin internal testing by April 30, 2012, complete 
internal testing by June 30, and launch we calendar by Sep-
tember 30. 
• Explore web-based options for visitor database. Begin inter-
nal testing by July 30, 2012. 
RESEARCH COMMUNICATIONS AND 
OUTREACH 
• Research Communication 
~ Develop a "Research Unplugged" speaker's bureau. 
~ Publication of research-focused web-based journal. 
~ Increase number of Intern research stories 
• K -16 STEM Outreach 
~ Plan for Fall2012 EYH 
~ Host Girls Day In at NPS in Spring 2012 
~ Complete JSHS Regional Conference March 2012 
~ Increase collaborations with local schools to include 
projects and grants 
~ Develop researchable questions for and publish results 
of K -16 STEM outreach efforts 
~ Develop plans for "West Coast" STEM summer camp 
at NPS in collaboration with other I HE's and informal 
science centers and programs 
CONCLUSION 
Since its reorganization in January 2007, The Office of Institutional Advancement has continued to provide services to the NPS commu-
nity that support the NPS strategic plan and reflect a renowned research institution. This year, IA has made significant improvements in 
the quality of its products and services- publications, video, alumni outreach, media and community partnerships, video productions 
and photographs - while leveraging current resources; however, additional support in key areas would result in even greater benefits to 
the campus community. 
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APPENDIX 1: FY2011 OUTREACH 
CONFERENCE CALENDAR 
DATE 
26-28 October 20 I 0 
29 Nov-2 Dec 20 I 0 
8-9 Dec 20 I 0 
I 1-1 3 Jan 20 I I 
25-27 Jan 20 I I 
17-21 February 20 I I 
15-16 March 2011 
11-13 April 2011 
2-6 May 20 I I 
9-1 2 May 20 I I 
14-16June 2011 
1-5 August 20 I I 
9-1 I August 20 I I 
17-18 August 
16-19 August 20 I I 
30-31 August 2011 
8 -I I September 20 I I 
13-16 September 20 II 
CONFERENCE 
Tech Net Asia Pacific 
1/ ITSEC (lnterservice/ lndustry Training, Simulation and Education Conference) 20 I I 
ASNE (Amer"ican Society of Naval Engineers ) Launch and Retrevial Conference 
SNA (Surface Navy Association) National Conference 
AFCEA (Ar,med Forces Communications and Electronics Association) West 
American Association for the Advancement of Sciences 
Joint Women's Leadership Symposium 
20 I I Sea, Air, and Space Expo 
20 I I ANSO (Association of Naval Surface Officers) Professional Development 
and Training Conf. 
Naval Helicopter Association Symposium 
AFRICOM Conference 
NNOA (National Naval Officers Association) Annual Conference 
Expeditionary C4 User's Conference (XC4) 
SNA West Coast Symposium 
AUVSI's (Association for Unmanned Vehicle Systems International) Unmanned 
Systems North America 
ASNE Fleet Maintenance and Modernization Symposium 
Tail hook 20 I I 
Defence and Security Equipment lnt'l 






San Diego, CA 
Washington, DC 
San Drego, CA 
National Har"bor~ MD 
San Antonio, TX 
San Diego, CA 
Monterey, CA 
San Diego, CA 
Fredericksburg, VA 
San Diego, CA 
Washington, DC 
San Diego, CA 
Reno, NV 
London, England 
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APPENDIX 2: LIST OF " INSIDE NPS" EPISODES 
AS SEEN ON THE PENTAGON CHANNEL 
OCTOBER 2010 -------------




Federal Librarian of the Year Award 
Student Quality of Life 
Foreign Area Officer Mixer 
DECEMBER 2010 -------------
VIP Visit Paul Stockton (Assistant Secretary of Defense For 
Home Land Defense and America's Security) Affairs 
TNT Exercises- Camp Roberts 
Battlefield Medical 
JANUARY 20 II 
Robotics 
EMBA 
Women in Afghanistan- Part 
20 I 0 Academic Recap 
FEBRUARY 20 I I 
VIP Visit Ambassador Mary Carlin Yates (Special Assistant to the 
President, Senior Director for Afr"ica) 
Women in Afghanistan- Part 2 
Global Center Consor"tium Director's Conference 
MARCH 2011 
Committee on the Future 
Maritime Security and Piracy 
U.S. Coast Guard 
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APRIL 2011 





VIP Visit Admiral Gary Roughead (Chief of Naval Operations) 









Cyber Defense Exercise 20 I I 
Cultural Awareness Forum 
FNMOC 50th Anniversary 
Military Appr"eciation Day at Del Monte Shopping Center" 
AUGUST 2011 
VIP Visit CAPT Wayne Porter" (Special Assistant for Str"ategic 
Synchronization to the Chairman of the Joint Chiefs of Staff) 
Fr"ee Electron Laser 
Healey Robotics Seminar Serres hosted by CRUSER 
SEPTEMBER 20 II 
VIP Visit The Honorable Leon Panetta (Secretary of Defense, U.S. 
Department of Defense) 
Regional Security Education Program (RSEP)- Part I 
USS john C Stennis 
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APPENDIX THREE: U.S. AND INTERNATIONAL 
VISITOR LIST FOR FY20 I I 
US VISITORS 
• The Honorable Leon Panetta, Secretary 
of Defense 
The Honorable John Warner, former U.S. 
Senator ofVirginia 
The Honorable Sam Far·r, U.S. 
Representative (D-CA) 
• The Honorable Adam Smith, US 
Representative (D-WA) 
• Ambassador Mar·y Yates, Special Assistant 
to President Obama and Senior Advisor 
on Strategic Planning, National Security 
Council 
Ambassador Gen Cretz, U.S. Ambassador 
to Lrbya 
The Honorable Ray Mabus, Secr·etary of 
the Navy 
• The Honorable Robert Hale, Under 
Secretar·y of Defense (Comptroller) and 
Chief Financial Officer 
• The Honorable Caryn Wagner, Under 
Secretary for Intelligence and Analysis, 
Department of Homeland Security 
Adm. Gary Roughead, USN, Chief of 
Naval Operations 
The Honorable Bart Johnson, Principal 
Deputy Under Secretary for Intelligence 
and Analysis, Department of Homeland 
Security 
• The Honorable Dennis McCarthy, 
Assistant Secretary of Defense for 
Reserve Affairs 
The Honorable Paul Stockton, Assistant 
Secretary of Defense for· Homeland 
Defense and Americas' Security Affarrs 
The Honorable Zachary Lemnios, 
Assistant Secretary of Defense for 
Research and Engineering 
• The Honorable David McGinnis, Acting 
Assistant Secretary of Defense for 
Reserve Affairs 
Gen Br·uce Carl son, USAF (ret) , Director, 
National Reconnaissance Office 
Lt. Gen. Ken Keen , USA, Military Deputy 
Commander, US SOUTHCOM 
Lt. Gen Thomas Waldhauser, USMC, 
Commander, USMC Central Command 
• Vice Adm. Mark Ferguson, USN, Chief of 
Naval Personnel 
• Vice Adm. Richard Hunt, USN, 
Commander 3rd Fleet 
Vice Adm. Gerald Beaman, USN, 
Commander 3rd Fleet 
Vice Adm. Will ram Landay, USN, Director, 
Defense Security Cooperation Agency 
• Vice Adm. Michael Vitale, USN, 
Commander, Navy Installations 
Command 
• Vice Adm. Richard Gallagher, USN, US 
Military Representative to NATO Military 
Committee 
Maj. Gen. Raymond Fox, USMC 
Commanding Gener·al , Training and 
Education Command 
• Rear Adm. Thomas Meek, USN, 
Commander~ Navy Cyber Forces 
• Rear Adm. David Titley, USN, 
Oceanographer and Navigator of 
the Navy 
Rear Adm. Joseph Kilkenny, USN, Naval 
Education Training Command 
Rear Adm. Wendy Carpenter, 
USN, Commander, Navy Warfare 
Development Command 
• Rear Adm. jospeh Mulloy, USN, Director, 
Assistant Secretary of the Navy Budget 
and Director Fiscal Management Division 
• Rear Adm. Dave Simpson, USN, 
Corporate Director, OPNAV N2/N6C 
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• Rear Adm. Ned Deets, USN, 
Commander, Naval Network Warfare 
Command 
Rear Adm. Haakon Stephen Br-uun-
Hanssen, Royal Norwegian Navy 
• Rear Adm. Michael Connor, USN, 
Director Of Submarine Warfare , 
OPNAV N87 
Rear Adm.Tom Wears, USN, 
Commander, Naval Undersea Warfare 
Centers 
Rear Adm. john Roberti, USN, Deputy 
Director of Strategy and Poltcy, J-5, 
joint Staff 
• Rear Adm. Winai Klom-in, Commanding 
Office1~ Royal Thai Naval Special Warfare 
Command 
Rear Adm. Phillip Cullom, USN, Directo1·, 
Energy and Environmental Readiness 
Division 
Rear AdmNevin Carr, USN, Chief of 
Naval Research 
• Rear Adm.Patrick Driscol l, Deputy Chief 
of Staff for Global Force Management, 
Joint Operations and Fleet/joint Training 
Rear Adm. Gregory Smith, USN, 
CENTCOM Public Affairs Officer 
• Rear Adm. Dave Ellison, USN (ret) , 
President, National Defense lntelltgence 
College 
Rear Adm. David Ol i vet~ USN (ret), 
Chief Operating Officer of EADS North 
America 
• Maj. Gen. Ellen Pawlikowski, USAF, 
Commander· Air Force Research 
Laboratory 
Maj. Gen. John Howlett, USAF, Deputy 
Director, US Strategic Command, Center 
for Combating WMD, DTRA 
NAVAL POSTGRADUATE SCHOOL 
• Mr Charlie Houy, Staff Director, Senate 
Appropriations Committee 
Mr David Pomerantz, Minority Staff 
Director, House Appropriations 
Committee 
• Rear Adm. Jan Tighe, USN, US 
CBYBERCOM DJ I 2 
Rear Adm. Troy Shoemaker, USN, 
Assistant Commander, Navy Personne l 
Command for Career Management 
• Rear Adm. Sean Filipowski, USN, D irector 
Cyber, Sensors and Electronic Warfare 
Rear Adm. Cynthia Covell , USN, 
OPNAVI2 
• Rear Adm. Sinclair Harris, USN, D irector, 
Navy Irregular Warfare Office 
• Rear Adm. Richard Snyder, USN, D irector, 
Joint Staff Partnership Strategy Branch 
• Rear Adm. Russ Penniman, USN, Reserve 
Deputy Commander and Chief of Staff 
for USPACFLT 
• Rear Adm. Jospeh Rixey, USN, Director, 
Navy International Programs 
• The Honorable Craig Duehring, Former 
Under Secretary of the Air Force for 
Manpower and Reserve Affairs 
• Mr. Norman Augustine, Former CEO, 
Lockheed-Martin 
Dr Deborah Frincke, Deputy Director 
of Research, National Security Agency 
• Ms. joan Majoros, Associate Director 
for Education and Training, National 
Security Agency 
Dr Thomas Barnett, Managing Director, 
Enterra Solutions 
• Ms. Mary Ann Davidson, Chief Security 
Officer of Oracle Corporation 
Dr. David Kilcu ll en, Founding President 
and Chief Executive Officer, Caerus 
Assopates 
• WASC Advisory Committee Meeting 
Board of Advisors Meeting 
INTERNATIONAL VISITORS AND DELEGATIONS 
Dr Selmo Cikotic, Minister of Defense, 
Bosnia and Herzegovina 
• Ambassador Nabil Fahmy, former 
Ambassador of Egypt to the United 
States 
Gen Stephane Abrial, French Air Force, 
NATO Supreme All ied Commander 
Transformation 
Mr Michio Harada, japanese Deputy 
Counsel General 
Dr SPS Prahlada, Vice Chancel lor, 
Defense Institute of Advanced 
Technology, India 
NAVAL POSTGRADUATE SC H OOL 
• Lt. Gen Lim, Kwan-Bin, Republic of Korea 
Army 
• Lt. Gen Oh, Chang Hwan, 
Superintendent, Republic of Korea Air 
Force Academy 
• RADM Jose Jesus Ocana, Mexican Navy, 
Commander, Deputy General Manager 
of Oceanography, Hydrography and 
Weather 
• Brig. Gen. Hasso Koertge, Commander, 
German Armed Forces US/CA 
Brig. Gen. Mehmet Ugur Balkis, Turkish 
Air Force 
• Brig. Gen. Mohammed Abdullah Ali 
A lqarni, Director ofT raining for the Saud i 
Arabian National Guard 
Commodore Athanasios Markris, Greek 
N avy, Commandant, NATO Maritime 
Interdiction Operational Training Center 
• CNO Sponsored Foreign Naval Attache 
Visit, 25 Officers from 28 Countries 
• Colombian War College Students, 43 
senior and mid-grade officers 
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